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Digita

Nni inovacni hub

Test before invest

Digital
Skills and training Innovation
Hub

Innovation ecosystem & networking

Support to find investments



The journey towards digitalisation

Traditional

operators

E-business

Individual SMEs
mindset

Focus on sales and marketing

Weak Digitalisation

E-commerce

Digital business ecosystems Connected
destination mindset
Integrated destination ecosystems

Strong Digitalisation
Traditional operators E-business E-commerce Smart tourism
Traditional business practices, low  Digitalisation improves internal Growing interconnectivity, SMEs buy into smart destination
levels of digitalisation focused on operations, engage more incorporates diverse vision, high level of innovation, real
internal operations and creating  effectively via digital marketing, ~ intermediaries, innovation across Umaﬁnn;ct?unsl, new/ '"":""I"at“"ﬂ
value for tourists online stores supply chains, B2B, B2C, C2C products, business modeis,

- connections into global value chains
transactions



3 faze digitalizace

Phase 1. 1990-2000

Phase 2. 2000-2010

Phase 3. 2010 onwards

Electronic cash registers
Financial software
Mobile phones

Email

Intranet

Internet banking

Office software

Video conferencing
Websites

Destination (city) cards

Smart phones

Computer graphics software
Property management systems
Computerised ticketing systems
Computerised stock control systems
Online booking systems

Customer reservation systems
Email marketing

Customer relationship systems

Augmented reality

Virtual reality

Mobile Apps

Cloud computing and online data storage
Wearable technologies

Social media

Google analytics

Review websites

Collaborative online environments
Web 2.0

Chatbots and instant advice

Peer production, e.g. platform
collaborative economy; commons
collaborative economy

Adapted from: Xiang, Z. & Fesenmaier, D. (2017) Big data analytics, tourism design and smart tourism. Cham: Springer
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Informace

Podporujeme digitalizaci

Procesy

Hosté




Informace
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Posledni itinerare
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Kancelar: Prikop 2A. 60200 Brno, CR

Web: www.t40.cz

Jan Orava
Tel: +420 739 027 166
E-mail: jan.orava@t40.cz
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